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Director’s 
Comments 

Another  good  month  in  August!  We  did  a lot  of  things 
extremely  well,  two  of  them  being  RS  Birmingham 
exceeding  their  monthly  mission  in  reserve  contracting 
(the  only  station  to  do  so)  and  RS  Jacksonville  exceeding 
their  NNC  mission  for  total  force  recruiting  (again,  the 
only  station  to  do  so). 

Now,  to  get  the  proper  perspective,  here  are  a couple 
of  things  that  we  did  not  do  well.  First,  we  wrote  about 
half  as  many  reserve  contracts  as  we  need,  and  we  are 
rapidly  digging  a hold  for  ourselves  in  the  reserve  pool. 
Does  anyone  out  there  remember  the  winter  of  1984-85 
when  we  had  to  jump  through  hoops  all  winter  because 
we  slacked  off  reserves  the  previous  summer  and  fall? 
Let's  don't  repeat  that  mistake! 

The  second  thing  that  we  did  not  do  well  in  August 
was  contract  MG  1 1 1 As  in  the  proper  percentage.  During 
August,  we  wrote  54.9%  NPS  regular  males  and  59.6 
NPS  reserve  in  MG  I - 1 1 1 A . We  know  we  must  ship  63% 
NPS  regular  and  reserve  Marine  MG  I -1 1 1 As  ...  we  need 


to  be  writing  contracts  in  that  same  percentage.  These 
summer  months  are  prime  recruiting  periods.  If  we 
concentrate  on  IIIBs  now,  it  will  be  doubly  hard  later  in 
the  year  to  find  all  the  1 1 1 As  that  we  must  have.  In  all 
fairness,  I need  to  point  out  that  some  stations  are  doing 
better  than  others.  Birmingham,  for  example,  wrote 
75.8%  MG  1 1 1 As  for  regular  males,  and  Macon  wrote 
80.8%  MG  1 1 1 As  for  reserve  males.  Well  Done! 

At  the  District  Headquarters,  we  are  well  underway 
preparing  for  the  IG  this  winter.  We  are  also  ahead  of  the 
game  in  officer  procurement,  exceeding  our  mission  for 
the  first  phaseline.  We  are  arranging  to  send  our  Marines 
in  the  operations  office  TAD  to  the  RS/RSS  level.  The 
purpose  is  to  give  them  a chance  to  visit  recruiters  and 
get  a feel  for  how  we  can  better  serve  and  help  you  from 
the  District  Headquarters. 

Congratulations  to  SSgt  Gregory  at  RS  Jacksonville 
and  Sgt  Hopper  at  District  Headquarters  for  winning 
National  Combat  Correspondents  Association  awards. 
Sayonara  to  MSgt  Arita  (Dist  HQ),  IstSgt  Feid  (RS  Nash) 
and  MGySgt  Dolan  (RS  Ral),  all  of  whom  will  be  punching 
out  about  the  time  this  issue  hits  the  street.  We  are  all 
grateful  for  your  long  and  faithful  service  to  Corps  and 
country. 

I am  saddened  to  report  the  death  of  GySgt  J.R. 

Trujillo,  RS  Orlando,  who  was  killed  when  hit  by  an 
automobile  31  August.  He  was  a good  Marine  and  will 
be  missed. 

Let's  bear  down,  close  out  the  FY  at  high  port,  and 
enter  FY87  with  ol'  mo'  on  our  side! 


Uncovered 


Last  of  the  old  era  - Recruit 
Richard  K.  Starowesky  didn't 
know  it  at  the  time,  but  he 
was  the  last  recruit  to  enter 
Building  636  for  processing 
into  recruit  training.  After 
his  platoon  went  through,  the 
old  Recruit  Receiving 
Facility  was  closed  and  a 
brand  new  building  came  into 
use.  See  pages  8&9  for  the 
whole  story.  (USMC  photo  by 
LCpI  Keith  Stoeckle,  Parris 
Island) 
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Marine  Division  Association  reunites 


By  Sgt  Henri  Bradford 
PANCO,  RS  Orlando 


They  came  ashore  with  memories  of  combat 
fresh  in  their  minds.  Along  with  the  harsh 
memories  of  those  bloody  battles  and  trying 
conditions,  were  friends  and  comrades,  new  and  old  — 
Marines  one  and  all. 

They  talked  of  the  landing  in  Grenada;  of  huddling 
in  bunkers  in  the  strife-torn  city  of  Beirut;  of  sloshing 
through  rice  paddies  in  Vietnam;  of  the  cold  of  Korea 
and  of  the  island-hopping  campaigns  of  the  Pacific 
in  World  War  II. 

More  than  400  members  of  the  Second  Marine 
Division  Association  from  throughout  the  nation 
gathered  in  Orlando  recently  for  the  37th  reunion  of 
the  organization.  The  association  is  comprised  of 
veterans  and  active  duty  Marines  who  either  served 
or  are  serving  with  the  2nd  Marine  Division,  head- 
quartered at  Camp  Lejeune,  N.C. 

John  D.  Carrigan,  vice  president,  explains  the  reason 
for  bringing  the  present  and  former  Marines  together. 
"We  hold  our  reunion  each  year  in  a different  city. 


RS  Orlando  SgtMaj  C.M.  Wright  escorts  a member  of 
the  2nd  Marine  Division  Association  to  pin  a streamer 
on  the  Division  Colors  during  a ceremony  preceeding 

the  association’s  banquet. 


The  purpose  is  to  foster  kinship  of  Marines  who  served 
together  in  combat  and  peace  to  protect  the  nation's 
vital  interests.  In  addition,  we  also  conduct  business 
meetings  and  generate  revenue  for  our  association's 
memorial  scholarship  fund,"  he  says. 

At  the  reunion,  the  former  Marines  and  their  guests 
were  entertained  by  the  Marine  Corps  Logistics  Base, 
Albany,  Ga.  Drum  and  Bugle  Corps,  toured  sites  in 
the  Orlando  area  and  attended  many  social  events. 

The  highlight  of  the  gathering  was  the  association's 
banquet,  held  on  Aug.  2.  During  the  ceremonies,  a 
solemn  service  was  held  by  members  of  the  association 
and  Marine  escorts.  The  association  members  pinned 
the  Second  Marine  Division  battle  streamers  to  the 
Divisional  colors  which  were  provided  courtesy  of 
MajGen  Dennis  Murphy,  commanding  general,  2nd 
Marine  Division,  who  was  also  in  attendance. 


Bringing  present  and 
former  Marines  together 

Following  the  ceremony,  the  members  adjourned  to 
dinner  and  addresses  by  several  dignitaries.  These 
included  Mrs.  "Happy"  Smith  (widow  of  Gen  Julian 
Smith,  former  commanding  general  of  the  division 
and  one  of  the  founding  members  of  the  association) 
and  Sir  Wallace  Rowling,  Ambassador  of  New  Zealand. 

Mrs.  Smith  spoke  of  her  pleasure  in  attending  this 
year's  function,  pointing  out  that  she  has  missed  only 
two  during  the  association's  history.  "It  has  been  mv 
pleasure  to  be  here  to  meet  old  and  new  members  of 
the  association.  Gen  Smith  would  have  been  pleased 
with  the  work  you  have  done  and  tbe  effort  you  have 
put  forward  on  the  scholarship  program  and  for  the 
association  as  well,"  she  said. 

During  MajGen  Murphy's  remarks,  he  stressed  the 
important  part  of  history  that  the  veterans  played  in 
shaping  the  Marine  Corps  of  today.  "Your  past  has 
given  our  Marines  of  today  something  to  be  proud  to 
uphold  and  carry  on.  You  have  helped  shape  the  course 
the  Marine  Corps  is  taking  today  and  we  are  thankful 
to  you  for  your  dedication  and  loyalty,"  he  said. 

"Our  Marines  of  today  stand  ever  ready  to  answer 
the  call  to  defend  freedom  anywhere  and  anytime  in 
the  world,  just  as  you  did  years  ago.  The  Corps  is  doing 
well  and  we  thank  you  for  your  service  and  patriotism. 
You  have  given  us  a course  to  traverse,  and  we  shall 
hold  to  it  with  honor  and  pride,  just  as  Marines 
throughout  history  have  done,"  he  concluded. 

The  association  concluded  its  visit  to  Orlando  Sunday 
morning  with  a memorial  service  to  the  comrades  who 
had  fallen  on  the  battlefield. 

Mr.  Carrigan  summed  up  the  final  ceremony,  saying, 
"We  wanted  to  say  thank  you  and  pay  our  final  respects 
to  those  Marines  who  paid  the  ultimate  sacrifice  for 
peace  and  freedom,  and  most  of  all,  for  country  and 
Corps." 
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Albany  NCOIC  -- 
Leatherneck  for  life 


By  SSgt  Sherry  L.  Gregory 
PANCO  RS  Jacksonville 


The  young  boy  played  in  the 
red  clay  dirt  under  a hot, 
blazing  sun  in  the  city  of 
Atlanta  where  he  was  born.  Little 
did  he  realize  that  the  clay  dirt  he 
was  playing  in  would  be  the  founda- 
tion to  his  career. 

Some  years  later,  about  a block 
from  where  the  young  man  had 
played,  Fielding  Young  Howell 
Vickers  raised  his  right  hand  and 
took  the  oath  of  enlistment  at 
MEPS  Atlanta. 

"John  Wayne  influenced  me  to 
join  the  Marines,"  says  the  master 
sergeant.  "When  I was  12  years 
old  I saw  'Sands  of  Iwo  Jima'  and 
that's  when  I decided  to  be  a 
Marine."  One  look  around  the 
Albany,  Ga.  NCOIC's  office  could 
instantly  tell  you  he's  a fan  of  the 
Duke  as  several  pictures  accent 
the  Marine  decor. 

"I'd  tell  people,  'When  I grow  up 
I'm  joining  the  Marine  Corps'. 
They'd  say  'Those  guys  are  tough' 
and  the  more  they  said  it  the  more  I 
wanted  to  be  one.  In  the  Atlanta 
paper  there  was  a daily  progress 
report  on  Korea  and  I'd  clip  'em  out 
and  put  'em  in  my  scrapbook," 
the  EAD  recruiter  pauses  shortly 
and  smiles  briefly  before  he  adds, 
"I  would  follow  the  Marines  on  the 
Korean  map  that  was  in  the  paper." 

The  father  of  six  and  recently  a 
grandfather  of  two,  Vickers  may 
have  began  the  original  buddy 
program.  Before  reporting  to 
Parris  Island  in  June  1957  for  13 
weeks,  the  reservist  enlisted  nine 
men  to  go  with  him.  After  boot 
camp,  Vickers  went  to  the  Infantry 
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Training  Regiment  at  Camp  Geiger 
for  one  month  and  then  directly 
to  Advanced  Combat  Training  for 
two  months.  "It  didn't  matter  what 
your  MOS  was  then,"  remembers 
the  12-year  active  service  Marine, 
"everyone  went  through  ITR  and 
ACT  and  all  reservists  served  180 
days." 

Vickers  began  his  recruiting 
career  by  signing  on  prior  service 
Marines  into  active  reserve  units. 
Shortly  after,  a "new"  program  was 
instituted  by  the  Corps  for  reservists 
It  was  called  the  "extended  active 
duty  program"  (EAD)  where 
Vickers  has  excelled  ever  since. 
Demonstrating  exceptional  leader- 
ship and  recruiting  abilities,  Vickers 
was  instrumental  in  his  substation 
enlisting  216  applicants  and  attain- 
ing 116  percent  of  its  shipping 
mission  last  fiscal  year  and  was  the 
NCOIC  of  the  Year  for  the  Sixth 
Marine  Corps  District. 


He  may  have  began  the 
original  buddy  program 


"An  NCOIC  needs  not  only  to  be 
able  to  handle  the  many  administra- 
tive details,  but  maintain  the 
motivation  he  had  as  a recruiter," 
says  Vickers.  "I  remember  some- 
thing an  old  boss  told  me  a long  time 
ago;  to  be  a good  manager,  or  in 
this  case  a good  NCOIC,  you  don't 
try  and  make  a man  work,  you 
make  him  want  to  work.  And  it's 
true;  that's  always  stuck  with  me. 

"Motivation  is  the  key  to  re- 
cruiting. You  can  give  a recruiter 
all  the  tools  in  the  world,  like  a 


SSgt  Sherry  L.  Gregory 

MSgt  Fielding  Vickers 


million  dollars  in  advertising  or  a 
Cadillac  to  drive,  but  if  he's  not 
motivated  he'll  fall  on  his  sword," 
says  Vickers.  "And  over  the  years 
I've  seen  recruiting  boil  down  to 
exactly  that.  I've  seen  recruiters 
come  out  here  who've  wanted  to  be 
successful  but  may  not  be  good, 
smooth  salesmen  but  be  motivated 
and  make  it.  I've  also  seen  the  kind 
that  have  the  gift  to  grab  and  no 
motivation  and  not  make  it." 

Motivation  isn't  all  it  takes  to  be 
a successful  recruiter.  There  are 
other  tangibles  and  intangibles  to 
deal  with  such  as  endurance, 
working  hours  and  family  life. 

"It's  not  just  long  hours,  this 
business  has  erratic  hours.  Like  the 
parents  that  work  a four  to  11  shift 
and  you  have  to  get  a consent  at 
midnight,  or  the  Christmas  I packed 
up  my  wife  and  kids  in  my  POV  to 
take  an  applicant  to  the  bus  station," 
remembers  Vickers.  Personally, 
his  family  has  helped  his  career 
and  made  it  easier  for  them  to  cope 
with  any  hardships  that  may  surface 
from  time  to  time.  "My  wife, 
Janet,  has  been  a real  inspiration 
to  me.  She's  been  really  good  and 
very  understanding  and  so  have  the 
kids.  The  harder  the  month  I was 
having  or  the  closer  to  the  end  of 
the  month,  well,  she  can  always 
tell. 

"Being  a Marine  is  all  I've 
wanted  to  do  and  I've  never  re- 
gretted it.  A lot  of  people  say  the 
Marines  are  the  finest  but  I really 
feel  that  way  and  mean  it." 
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Palmetto  Boys  State 

i §p|)  oys  State  salutes  the  United  States  Marine 
Corps!"  "From  the  Halls  of  Montezuma, 
to  the  Shores  of  Tripoli..." 

These  motivating  words  and  the  familiar  song  were 
screamed  and  sung  over  and  over  again  by  approxi- 
mately 700  high  school  seniors  who  participated  in  the 
annual  Palmetto  Boys  State  in  Charleston,  S.C.  during 
June.  The  week-long  event,  sponsored  by  the  American 
Legion,  is  designed  to  instruct  young  men  about  state 
and  local  government.  Of  greater  importance,  however, 
is  the  hope  that  these  same  boys  will  later  contribute 
to  and  be  leaders  in  American  society. 

So,  why  were  these  young  men  singing  the  Marine's 
Hymn?  "We  motivate  them  and  they  wanted  to  let 
us  know  it,"  answers  Capt  Miles  A.  Burdine.  Burdine 
and  his  Columbia,  S.C.  Officer  Selection  Team  were 
made  part  of  the  staff  at  Boys  State  and  actually  lived 
with  the  boys  at  the  Citadel  during  the  week.  "The 
American  Legion  wanted  more  discipline,  physical 
training,  leadership  and  patriotism  presented  pro- 
fessionally to  these  future  leaders  of  South  Carolina. 
So  they  asked  for  help  from  the  best  — the  United 
States  Marine  Corps,"  the  captain  continues. 

"Our  exact  duties  included  room  inspections,  color 
guard  details,  awards  ceremonies  and,  of  course, 
physical  training.  We  also  provided  the  medical  know- 
ledge of  HM1  Roberto  Garcia,  OSO  Corpsman.  He  had 
the  most  demanding  job  of  all,  because  he  was 
responsible  for  every  medical  problem  that  720  young 
men  can  conjure  up  in  a week.  But  'Doc'  loves  it  since 
he  gets  to  practice  what  he  is  trained  to  do." 

GySgt  Jimmy  Cofield,  OSO  Assistant,  describes 
Boys  State  as  a tremendous  amount  of  work,  but  also 
a genuine  asset.  "A  lot  of  hard  work  and  prior  planning 
goes  into  Boys  State.  The  captain  attends  meetings 
beginning  in  January  and  we  spend  several  weeks  in 
May  preparing  awards,  supplies  and  of  course  re- 
cruiting materials,"  he  says  with  the  smile  of  a re- 
cruiter who  knows  the  potential  of  such  a captive 
audience.  "Think  about  it... 720  of  the  top  high  school 
seniors  in  the  state  all  observing  the  Marine  Corps 
and  many  wondering  if  they  have  the  mettle  to  make  it 
in  our  organization." 

Cofield  elaborates  on  the  advantages,  not  only  to  the 
Officer  Selection  Team,  but  even  more  so  to  the  en- 
listed recruiters  in  South  Carolina.  "I  know  of  at  least 
11  former  Boys  Staters  who  enlisted  in  the  Corps  last 
year.  The  captain  was  approached  twice  in  town  by 
young  men  wanting  to  know  if  he  remembered  them 
and  beaming  about  the  fact  they  would  be  going  to 
Parris  Island  later  that  year.  We  also  sent  two  former 
Boys  State  counselors  to  OCS  this  summer.  So  we 
decided  to  work  even  harder  this  year.  Capt  Burdine 
invited  RS  Macon  to  send  an  enlisted  recruiter  with  us 


for  the  week  and  they  sent  GySgt  Chris  Aldridge  to 
help  out. 

Although  the  recruiting  efforts  were  and  will  be  a 
real  success,  Capt  Burdine  has  another  success  to 
mention.  "Many  of  these  boys  matured  several  years 
in  one  week.  They  came  to  Charleston  with  skepticism 
about  the  program  and  what  it  stood  for.  But  they  left 
with  a little  more  confidence  in  themselves,  an  under- 
standing of  teamwork,  a realization  of  the  importance 
of  physical  fitness  and  an  appreciation  for  their  country. 
Damn,  I was  proud  of  them  and  what  they  accomplish- 
ed." 

HM1  Garica  gives  an  example  of  this  growth.  "When 
the  boys  were  told  at  their  first  assembly  that  physical 
training  would  be  directed  by  the  United  States  Marine 
Corps,  they  buzzed  with  worry  and  moaned  with 
concern.  But  after  the  initial  PT  session,  regardless  of 
their  sore  muscles,  they  bragged  of  their  accomplish- 
ments." 


Photo  courtesy  OSO  Columbia 


GySgt  Chris  Aldridge  supervises  PT  at  Boys  State. 

Cofield  gives  another  example  of  the  rewarding  way 
in  which  the  boys  changed.  "The  difference  between 
the  boys'  participation  in  the  first  and  last  color  guard 
was  heartwarming.  During  the  first,  the  captain 
strutted  to  the  front  wearing  dress  blues  and  carrying 
his  sword,  halted,  did  an  about  face  and  commanded, 
'BOYS  STATE,  A-TEN-HUH!'  to  which  they  stood 
slowly  and  quietly  as  GySgt  Aldridge  and  I marched  in 
with  the  colors.  It  was  disappointing.  But  during  the 
last  assembly,  at  Capt  Burdine's  command,  these 
same  boys  snapped  --  no,  they  jumped  --  to  attention 
and  let  out  an  'OO-RAH!'  that  would  make  any  Marine 
proud.  It  sure  made  me  proud.  It  was  noticeable  then 
that  they  appreciated  the  United  States  Marine  Corps 
and  the  United  States  of  America." 

So,  the  seeds  were  planted  ...  some  for  America  and 
some  for  the  Marine  Corps  and,  hopefully,  many  of 
these  young  men  will  grow  into  leaders  in  one  or  both. 
Only  time  will  tell,  but  one  thing  is  certain  — success 
was  realized  and  rewards  were  evident  to  most  of  the 
720  young  men  and  all  of  the  Marines  who  participated 
in  Palmetto  Boys  State. 
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Yuma 

Marines 

load  hay 
for 
Dixie 
farmers 

By  Sgt  Joe  Boyer 
PAO,  MCAS  Yuma,  Az. 


Farmers  in  the  nation's 
drought-stricken  South- 
east needed  help,  and 
Yuma  Marines  responded. 

Battling  100-plus  degree 
temperatures  during  August,  more 
than  50  Marines  and  sailors  a day 
volunteered  to  load  1,200,000 
pounds  of  hay  into  awaiting  box 
cars. 

Capt  Timothy  Gaskins,  of  Marine 
Air  Control  Squadron-7,  explained 
why  the  Marines  volunteered  for  the 
hot  dirty  work. 

"We  volunteered  because  we're 
Americans,"  he  says.  "The  folks 
back  East  needed  help,  so  here  we 
are." 

The  work  was  back-breaking. 
The  stacks  of  130-pound  bales  were 
unloaded  from  trucks  by  forklifts 
and  special  hay-handling  equipment. 
Once  off  the  trucks  and  inside  a 
boxcar,  the  stacks  were  pushed  to 
one  end  of  the  car  by  a forklift. 
When  the  boxcar  became  too  full 
to  allow  the  forklift  to  operate,  the 
Marines  finished  the  loading  by 
hand. 

Ironically,  the  first  day's  loading 


was  delayed  by  the  very  thing 
Eastern  farmers  were  praying  for  -- 
a rain  shower.  After  the  rain  passed 
and  the  sun  returned,  the  humidity 
increased  to  uncomfortable  levels. 
The  Marines  loaded  hay  in  the  mud 
under  a blazing  sun,  but  no  one 
complained. 

"I  grew  up  on  a farm,  and  I know 
what  it's  like  to  lose  livestock," 
says  one  Marine.  "If  I can  help 
save  some  farmer-  from  losing  his, 
I'll  do  it." 

Louise  Knepper,  shipping 
coordinator  for  the  drive,  praised 
the  Marines  for  their  hard  work. 

"These  guys  have  been  a great 
help.  They  just  jumped  right  in 


there  and  got  that  hay  loaded. 
We  could  never  have  done  it  without 
them,"  she  says. 

Two  days  later,  the  loading  was 
finished.  Yuma  authorities  estimated 
it  would  take  four  days  to  load  600 
tons  of  hay  but  the  volunteers 
completed  the  job  in  half  the  time. 

As  the  last  car  was  closed,  a 
hand  written  sign  was  placed  on- 
board. It  contained  a message  for 
needy  Americans  2,500  miles  away. 

"For  the  people  of  Dixie  from  the 
Marines  and  Navy  of  MCAS  Yuma, 
Arizona.  We  loaded  these  600  tons, 
approximately  10,000  bales,  and 
never  had  more  fun  serving 
America.  Good  Luck." 


Sgt  Bruce  J.  Katz 

Marines  worked  in  100-plus  degree  heat  to  help  load  hay  for  drought- 
stricken  Southeastern  farmers. 
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SSgt  Douglas  W.  Allen 


Retiree  Seminar  held 

The  Sixth  District  conducted  their  Retired 
Marine  Program  a bit  differently  this  year, 
by  joining  with  Naval  Air  Station  Atlanta's 
sixth  annual  Retired  Personnel  Seminar  held  Aug.  30. 

Instead  of  the  usual  luncheon-and-guest-speaker, 
the  retirees  were  treated  to  aircraft  static  displays  and 
"action"  booths  (complete  with  "experts"  and 
literature)  in  the  NAS  hangar. 

The  booths  provided  information  on  a wide  variety 
of  subjects  concerning  retirees  from  CHAMPUS  and 
VA  to  Recreation  Services. 

"We  liked  the  idea  of  combining  forces  with  the 
Navy  and  thought  that  the  action  booths  would  be  more 
informative  than  a lunch  featuring  one  speaker.  The 
seminar  is  a good  way  of  updating  our  retired  Marines 
on  their  benefits,  and  the  booth  concept  let  them 
concentrate  only  on  what  they  were  interested  in," 
says  GySgt  Cates-Eddy,  District  Public  Affairs  Chief. 

The  seminar  was  a success  according  to  Smokey 
Foster  of  the  Retired  Affairs  Office,  NAS  Atlanta.  "We 
doubled  our  attendance  this  year.  With  the  success 
of  the  booths  and  more  publicity,  we  hope  to  double 
the  crowd  next  year." 

At  left  — A family  attending  the  Retired  Affairs  Seminar 
looks  at  the  QV-10  Bronco  aircraft  on  display  outside 
the  hangar. 


Asheville  Family  Night 


Meeting  the  "D!"  — Clad  in  "Alphas" 
and  the  distinctive  "Smokey"  cover, 
Sgt  William  Gorgan  discusses  recruit 
training  with  future  Leathernecks  and 
their  parents.  Grogan  was  the  featured 
speaker  at  a Family  Night  held  recently 
for  Asheville,  N.C.  area  poolees  and 
their  families.  The  purpose  of  the 
gathering  was  to  answer  questions 
and  dissolve  uncertainties  about  the 
path  that  lies  ahead  for  would-be 
Marines.  (USMC  photo  by  Sgt  Pamela 
Vajner) 
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Left  --  Newly  arrived  recruits 
inventory  their  gear  in  the  old 
receiving  building.  Below  — the  new 
classroom  features  stainless  steel 
desks  which  never  need  straight- 
ening. However,  recruit  inprocess- 
ing procedures  remain  the  same, 
(photos  by  LCpl  Keith  Stoeckle) 


Recruit 

Receiving  Facility 
begins  new  era 


By  LCpl  Keith  Stoeckle 
Parris  Island,  PAO 


Another  chapter  of  Parris 
Island  history  officially 
began  July  28  as  the  first 
recruit  entered  the  newly 
opened  $11.7  million  Recruit 
Receiving  Facility. 

Marine  Pvt.  Harold  R.  Kay,  18, 
of  Anderson,  S.C.  was  the  first  one 
through  the  hatch  at  11:30  p.m.  Kay 
was  followed  by  some  205  recruits 
who  were  processed,  for  the  first 
time,  under  one  roof. 


Gone  are  the  walks  to  the  Recruit 
Administration  Center,  bucket  issue 
and  hygenics.  All  of  these  things 
will  be  accomplished  in  the  same 
building,  and  with  sick  bay  and 
dental  just  out  the  back  door,  the 
center  promises  to  be  an  efficient 
addition  to  Parris  Island. 

"The  foremost  advantage,"  says 
Maj  Mary  F.  Edmonds,  Recruit 
Administration  Center  director,  "is 
the  consolidation  of  all  the  steps 
of  recruit  processing  under  one  roof. 
This  reduces  total  processing  time 
from  about  five... to  three  days  and 
provides  a much  better  working 
environment  for  troop  handlers, 


service  workers,  and  recruits." 

Old  facilities  were  equipped  with 
steam  heat,  some  portions  with  air 
conditioning  and  some  without.  The 
building  used  for  issuing  shaving 
gear  type  items,  was  like  an  oven  in 
the  summer  and  a refrigerator  in  the 
winter. 

Some  things  remain  the  same  in 
the  new  building  as  they  were  in 
Bldg.  636,  but  much  has  changed. 

The  new  recruits  still  arrive  on 
buses  between  1 1 p.m.  and  3:30  a. m. 
from  points  east  of  the  Mississippi. 
The  arrivals  still  receive  their  first 
welcome  aboard  while  seated  on 
those  same  buses. 

When  told,  they  still  hurry  out 
into  the  night  and  look  for  the  yellow 
footprints.  Once  finding  the  marks, 
the  new  recruits  assume  their  own 
version  of  the  position  of  attention. 
Looking  a little  lost,  and  as 
thousands  have  before  them,  they 
await  further  instructions.  Here, 
however,  is  where  the  similarities 
start  to  fade. 

Instead  of  rushing  up  silver- 
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Above  — The  old,  crowded  squad- 
bays  are  replaced  by  — right  -- 
new,  wide-open,  squadbays  with  no 
pillars  to  obstruct  the  drill  in- 
structor’s supervision  of  newly- 
arrived  recruits. 


painted  steel  steps  and  into  the 
white,  wooden-framed  barracks 
built  in  1941,  recruits  are  led  inside 
a two-story  brick  structure. 

The  first  view  inside  the  Marine 
Corps  building  has  recruits  gazing 
at  a brightly  lit,  open  foyer.  Gone 
are  the  rows  of  wooden  desks  older 
than  the  recruits,  and  in  their  place 
are  rows  of  stainless  steel  desks 
that  will  always  be  covered  and 
aligned  because  they  are  bolted 
down. 

The  same  paperwork  is  filled  out 
and  the  recruits  pick  up  their  bucket 
issue,  clothing  issue  and  are  taken 
to  the  barbershop  and  hygenics 
just  as  always. 

The  new  building  offers  more  than 
an  airy,  nice  looking  foyer.  Recruits 
will  now  complete  almost  all 
inprocessing  in  one  building.  Even 
the  recruit's  PX  is  no  longer  down 
the  street  and  around  the  corner  — 
it  is  on  the  first  floor. 

No  longer  do  the  recruits  make  the 
quarter-mile  trip  to  the  administra- 
tion center,  struggling  to  understand 


the  duties  of  road  guards  along  the 
way.  Now  it  is  only  a matter  of  going 
down  the  passage  way  to  the  left 
of  the  foyer. 

Another  benefit  of  the  recently 
finished  facility,  besides  the  well- 
lit  work  spaces,  is  an  efficient 
environmental  control  system. 
Designed  to  keep  the  building's 
interior  at  an  even  temperature, 
and  the  level  of  humidity  bearable, 


'The  new  building  is 
more  adequate. . . ' 


drill  instructors,  support  personnel 
and  recruits  all  have  a better  place 
in  which  to  work  or  live. 

Since  1964,  more  than  500,000 
young  men  have  received  their  first 
taste  of  the  Corps  in  the  old  build- 
ings. They  walked  the  same  hall- 
ways and  slept  in  the  squad  bays 
as  the  Marines  who  ended  up  in 
places  with  names  like  Iwo  Jima, 


Inchon,  Hue,  The  Dominican 
Republic,  Con  Toy,  Phnom  Phen, 
Grenada  and  Lebanon. 

The  new  receiving  center,  unlike 
the  old  buildings,  is  not  a temporary 
structure,  and  was  designed  for  one 
purpose:  to  provide  an  efficient, 
comfortable  place  to  put  new  recruits 
into  the  mainstream  of  Parris 
Island  quickly. 

Construction  of  the  facility  begar 
during  1983  and  continued  for  more 
than  three  years.  Last  week  RAC's 
computers  and  other  support 
equipment  were  moved  into  the 
building. 

"Things  went  very  smoothly," 
says  Sgt  Kurt  Nakamura,  drill 
instructor  at  Recruit  Receiving. 
"The  new  building  is  much  more 
adequate,  and  we  save  about  10 
minutes  per  platoon  in  initial 
processing  time,  which  can  really 
add  up." 

Bldg.  636  is  scheduled  to  be  torn 
down,  according  to  Robert  DeLoach, 
Public  Works,  and  nothing  is  slated 
to  be  built  on  that  land. 
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A Closer  Look 


GSA 

vehicle 

warranties 


No  Marine  would  dream  of 
taking  a handful  of  money 
out  of  his  pocket  and 
tossing  it  into  the  deep  blue  sea. 
But,  many  Marines  do  just  that  with 
Uncle  Sam's  money  when  they 
don't  use  common  sense  in  main- 
taining their  government  vehicles. 

Many  repairs  the  recruiters  and 
support  personnel  in  the  6th  Marine 
Corps  District  have  done  on  their 
government  vehicles  could  have 
cost  less  if  the  individuals  had  paid 
attention  to  a simple  document  — 


the  vehicle's  warranty. 

Would  they  spend  money  to 
repair  a part  of  their  own  personal 
vehicle  that  was  covered  by  a 
warranty?  The  answer  is, 
obviously,  no.  The  same  con- 
scientiousness should  be  applied 
when  servicing  a GSA  vehicle. 

"Sometimes  our  Marines  don't 
realize  GSA  vehicles  are  under 
warranty  when  they  get  repairs," 
says  CpI  Ben  Hall,  District  Motor 
Transport  Chief.  "This  is  not  a big 
problem  but  it  is  something  they 
need  to  be  made  aware  of." 

For  the  most  part,  the  District 
owns  Chrysler  and  Chevrolet 
vehicles  and  each  RS  supply  section 
has  the  warranty  information  for 
both  makes.  Each  person  who 
routinely  drives  a government 
vehicle  should  familiarize  himself 
with  the  specific  terms  of  the 
warranty. 

This  familiarization  should  include 
which  parts  of  systems  are  covered, 
for  what  length  of  time,  and  also 
which  systems  are  not  covered. 
Some  warranties  even  include  a 
rental  car  agreement,  should  repairs 
take  overnight. 

Generally,  warranties  will  cover 
the  engine,  transmission,  front  and 


rear  wheel  drive  systems,  steering, 
brakes,  factory  installed  air 
conditioning,  electrical  systems, 
cooling  and  fuel  systems,  and  front 
suspension. 

However,  CpI  Hall  stresses  that 
the  warranty  may  be  invalid  if  the 
individual  did  not  perform  required 
regular  preventive  maintenance  on 
the  system  or  part  involved.  This 
routine  maintenance  should  be 
arranged  through  the  RS  supply 
section  about  every  7,500  miles. 

Individuals  should  report  any 
regular  maintenance  or  repair 
requirement  to  the  RS  supply 
section  on  DD  Form  312  and  then 
turn  in  the  vehicle  at  either  the  local 
GSA  motor  pool  or  a local  "vendor" 
with  a GSA  contract  for  the  work 
to  be  performed. 

Emergency  repairs  on  the  road 
are  no  problem,  either.  Each 
vehicle  contains  a GSA  package 
with  a number  to  reach  the  GSA 
motor  pool.  Stranded  Marines  can 
call  them  for  instructions. 

Basically,  the  thing  to  remember 
is  that  GSA  vehicle  warranties  are 
not  much  different  from  warranties 
on  personal  vehicles.  By  using  them, 
Marine  can  avoid  throwing  Uncle 
Sam's  money  down  the  drain. 


Scholarship 

Foundation 

accepting 

applications 


HQMC 

Washington,  D.C. 


The  Marine  Corps  Scholar- 
ship Foundation  is  now 
accepting  scholarship 

applications  for  the  1987-88 
academic  year. 

To  be  eligible  for  MCSF  assistance, 
applicants  must  be  sons  or  daughters 
of  active  duty  or  reserve  Marines 
in  good  standing  or  children  of 
Marines  honorably  discharged  or 
deceased.  Applicants  are  considered 
only  from  families  with  a gross 
income  of  not  more  than  $28,000 
during  the  1986  taxable  year. 

Scholarship  applicants  must  be 
a high  school  senior/graduate  or 
an  undergraduate  at  an  accredited 


college,  university  or  post  high 
school  vocational/technical 

institution. 

There  are  no  courses  or  area  of 
study  requirements,  but  the 
applicant  must  gain  acceptance  to 
the  college  or  vocational  school  on 
his  or  her  own.  Scholarships  are 
not  available  for  graduate  study. 

Since  its  founding  in  1962,  the 
MCSF  has  awarded  3,194  scholar- 
ships totaling  more  than  $2  million. 
This  academic  year  (1986-87),  the 
MCSF  has  approved  awards  to 
342  individuals  from  44  states, 
totaling  $401 ,800. 

Requests  for  information  and 
scholarship  applications  should 
be  addressed  to: 

Marine  Corps  Scholarship  Foundation 
P.O.  Box  3008 

Princeton,  New  Jersey  08543-0908 
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White  House 

Fellowship 

Program 

HQMC 

Washington,  D.C. 


Marine  Corps  Bulletin  1560 
recently  announced  the 
1987-88  White  House 
Fellowship  Program. 

Established  in  1964,  this  program 
gives  a select  group  of  Americans 
the  chance  to  become  involved 
in  the  process  of  governing  our 
nation.  Fellows  are  assigned  to  the 
staff  of  the  White  House,  the  staff 
of  the  Vice  President,  the  cabinet 
or  other  top  level  offices  in  the 


executive  branch.  Individuals 
selected  will  serve  a one-year  term 
commencing  Sept.  1,  1987. 

Eligibility  is  limited  to  U.S. 
citizens.  There  are  no  special 
professional  or  educational  re- 
quirements, and  no  restrictions  to 
age,  sex,  or  national  origin. 
Employees  of  the  U.S.  Government, 
except  for  career  military  personnel, 
are  not  eligible.  Military  applicants 
must  be  career  motivated  officers 
or  enlisted  personnel,  who  have 
shown  unusual  ability,  high  moral 
character,  outstanding  motivation 
and  leadership;  shown  exceptional 
promise  for  future  development; 
and  are  dedicated  to  the  ideals  of 
this  country.  Marines  selected 
for  this  program  must  be  committed 
to  a military  career.  Career  Marines 
are  defined  as:  "Captains  and 

above,  warrant  officers,  limited 
duty  officers,  and  enlisted  Marines 
with  four  years  or  more  completed." 

Applications  will  be  available 
Sept.  15,  1986.  Marines  stationed 
at  isolated  duty  stations  may  obtain 
an  application  by  writing  directly 
to  CMC  (TDE-45).  Applications 
include  detailed  information  about 


the  program  and  will  be  issued  on 
an  individual  basis. 

Submit  completed  applications, 
postmarked  no  later  than  December 
1,  1986,  directly  to  the  President's 
Commission  on  White  House 
Fellows.  Extension  of  the  deadline 
will  not  be  granted. 

Marines  submitting  applications 
to  the  White  House  Fellowship 
Commission  will  forward  to  CMC 
(TDE-45)  an  agreement  to  remain  on 
active  duty  for  two  years  after 
completion  of  the  program. 

Marines  invited  for  regional/ 
national  interviews  will  notify  CMC 
(TDE-45)  immediately.  Funding  for 
per  diem,  travel  to  regional  inter- 
views, and  international  travel  will 
be  provided  by  CMC.  Funding  for 
national  interviews  will  be  provided 
by  the  commission. 

Marines  selected  as  White  House 
Fellows  will  continue  to  receive 
regular  pay  and  allowances  and  will 
be  issued  PCS  orders. 

The  point  of  contact  at  HQMC  for 
the  1987-88  White  House  Fellowship 
Program  is  Maj  W.l.  Donaldson, 
CMC  (TDE-45),  Autovon  224-2109 
or  commercial  (202)  694-2109. 


More 

admin 

reductions 

HQMC 

Washington,  D.C. 

The  Marine  Corps'  tolerance 
of  unnecessary  administra- 
tive reports  and  inspections 
is  becoming  paper  thin.  In  fact,  the 
Commandant  pointed  out  quite 
clearly  in  a recent  ALMAR  message 
that  "administrative  functions  are 
justified  only  to  the  degree  that 
they  contribute  to  readiness." 

It  is  not  a new  battle  cry,  but  in 
issuing  ALMAR  177/86  (CMC 
Message  010034Z  Aug  86),  Gen 
Kelley  ensured  that  earlier  re- 
ductions made  in  the  Corps'  admin 


workload  were  not  simply  a quick 
fix.  The  efforts  that  began  last 
December  must  continue,  he 
stressed.  "We  must  change  our 
attitude  to  reflect  a basic  intolerance 
for  unnecessary  administrative 
burdens  placed  on  our  operating 
forces." 

That  new  attitude  will  be  groomed 
by  several  new  measures  soon  to  be 
implemented,  including  a reduction 
in  the  frequency  of  IGMC 
inspections  of  active  duty  FMF 
units  and  associated  bases.  Other 
proposals,  although  they  hinge  upon 
a detailed  evaluation  of  the  IG 
process,  include  combining  and 
eliminating  certain  inspections  and 
updating  IG  discrepancy  checklists 
to  more  accurately  measure  combat 
readiness. 

Collateral  duties  are  also  under 
close  scrutiny.  The  Commandant 
has  instructed  commanders  to 
identify  those  tasks  which  can  be 
eliminated  or  performed  by  a SNCO 
or  the  cognizant  staff  section 


through  the  normal  chain  of 
command.  If  the  collateral  duties 
in  question  are  currently  required 
by  Marine  Corps  order  or  higher 
authority,  they  are  to  be  reported 
before  Oct.  30  to  HQMC  for  review 
and  modification  as  appropriate. 

Increased  office  automation  is 
also  perceived  as  a key  to  keeping 
the  admin  workload  down  in  the 
future.  The  ALMAR  directs  that 
future  reviews  of  reporting  require- 
ments should  investigate  the 
feasibility  of  developing  easy  to 
use,  fill-in-the-blank  software  for 
report  generation. 

"I  greatly  appreciate  this 
enthusiastic  effort  (to  date),"  the 
Commandant  said.  "But  our 
efforts  ...  have  not  been  enough. 
Our  most  important  peacetime 
objective  is  achieving  a level  of 
combat  readiness  that  will  enable 
us  to  win  any  future  battle.  That 
objective  must  be  empasized  by 
placing  our  important  duties  in 
proper  perspective." 
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RAO  Notes 


Turn  over  an  airline  ticket  jacket,  look  through  any 
magazine,  stop  for  a bus,  put  something  in  a trash 
can,  go  to  a movie  or  sports  event  or  visit  a shopping 
mall.  What  do  you  see?  Advertising! 

Years  ago,  the  stern-faced  poster  of  Uncle  Sam  was 
tacked  on  any  bulletin  board  - that  was  the  extent  of 
military  recruitment  advertising.  As  the  United 
States  has  shifted  from  conscription  to  the  all- 
volunteer force,  competition  between  the  services 
for  today's  youth  has  intensified.  Pentagon 
advertising  personnel  estimated  that  more  than  $190 
million  was  spent  on  recruitment  advertising  in  FY  85 
and  this  figure  may  well  exceed  $288  million  by  the 
close  of  FY86. 

While  these  national  figures  may  sound  like 
megabucks,  the  6th  Marine  Corps  District  FY  86  ad 
budget  was  $277,000.  And,  due  to  recent  DoD  cuts  in 
recruitment  advertising  for  all  services,  FY  87  figures 
are  even  lower  at  $248,000.  This  cut  in  the  District  ad 
budget  doesn't  seem  severe,  but  it's  caused  the 
District  ad  plan  to  be  looked  at  in  a different 
perspective. 

During  FY  86,  90  percent  of  our  ad  dollars  was  spent 
on  "awareness  advertising."  However,  FY  87  will 
give  way  to  lead-generating  advertising  which  will 
supply  our  recruiters  and  OSOs  with  names  of 
prospects.  To  accomplish  this,  the  District  FY  87  ad 
plan  will  use  the  National  Marine  Corps  Ad  Schedule 
as  a base,  allowing  the  District  ad  dollars  to  be  applied 
to  the  following  medium  during  the  year: 

MAGAZINES 

Sports  Illustrated  - A regional  buy  in  the  1986 
College  and  Pro  Football  Spectacular  has  been 
scheduled  to  reach  our  primary  target  audience  of 
17  to  21-year-old  males.  A buy  such  as  this  in  a regional 
edition  of  a national,  quality  publication  complements 
our  image  and  message,  as  well  as  lending  credibility 
to  that  message  and  supporting  our  recruiters.  The 
full-page,  four-color  ad  has  the  1-800-THE-USMC 
number  on  it  to  generate  response. 

Sport  --  A black-and-white,  business  reply  card 
(BRC)  regional  insert  is  scheduled  in  the  December 
issue,  along  with  the  national  placement  of  a full-page 
four-color  ad.  By  purchasing  the  BRC  in  the  nationally- 
scheduled  insertion,  we  can  generate  leads  from 
advertising  which  is  being  paid  for  by  the  national 
budget. 

TV  Guide  — A black-and-white  business  reply  card 
regional  insert  is  scheduled  to  accompany  a regional 
full-page  black-and-white  ad  in  a late  February  issue. 

Field  & Stream  - A black-and  white  business  reply 
card  regional  insert  is  scheduled  in  the  January  issue 
of  Field  & Stream.  The  card  will  be  placed  beside  the 
national  full-page  four-color  ad  insertion  in  this  issue. 


HIGH  SCHOOL  AND  COLLEGE  NEWSPAPERS 

High  school  and  college  newspaper  ads  will  be 
purchased  by  the  District  in  the  Fall  and  early  Spring 
active  periods  to  provide  recruiters  and  OSOs  with 
advertising  support  and  workable  leads  early  in  the 
fiscal  year,  when  other  career  alternatives  are 
competing  for  quality  USMC  prospects. 

The  high  school  newspaper  ad  is  actually  a lead- 
generating coupon  designed  for  the  prospect  to  tear 
out  and  mail  in  for  more  information.  The  copy  is 
directed  toward  the  "quality"  market. 

Officer  ads  will  run  in  the  college  newspapers 
announcing  the  OSO's  visit  dates,  location  and  phone 
number.  Also,  a congratulations  ad  to  the  District 
OCS  grads  will  be  placed  in  one  insertion  of  the  Fall 
schedule. 

As  a bonus  addition  to  the  newspaper  buy,  the  6th 
MOD  is  receiving  newspaper  rack  displays  on  the 
priority  college  campuses  during  the  Fall  time  period 
to  coincide  with  the  advertising. 

NETWORK  RADIO 

A network  radio  buy  has  been  purchased  during  the 
Fall  to  reach  high  school  males  during  an  active 
recruiting  period.  Advertising  will  be  bought  on  high 
school  sports  programming,  such  as  the  "High  School 
Scoreboard  Show."  These  programs  are  a perfect 
environment  for  our  message  to  the  high  school 
prospect.  An  "Athlete  of  the  Week"  award  program 
has  also  been  developed  in  some  RSs  by  the  PANCOs 
to  allow  the  recruiter  to  go  into  the  high  school,  and 
present  the  award  given  by  the  USMC  as  a tie-in  to 
the  sports  show. 

CLASSIFIED  ADVERTISING 

Advertising  funds  have  been  allocated  to  support  the 
reserve  mission  with  classified  advertising  which 
addresses  specific  recruiting  needs.  The  scheduling 
for  this  will  remain  flexible  so  as  to  be  able  to  allow 
for  each  RS's  needs. 

THEATER 

A June  Theater  buy  has  been  scheduled  for  the  entire 
6th  MCD  to  reach  our  target  audidence  during  the 
theater's  peak  month  of  the  year.  In  order  to  generate 
leads  from  the  theater  advertising,  "Take  One" 
displays  would  be  set  up  in  the  theater  lobbies.  Re- 
cruiters and  PANCOs  would  also  be  able  to  visit  the 
theaters  during  the  scheduled  run  of  the  ads  and  work 
the  lobby  after  the  movies.  The  theater  approach  is 
recommended  due  to  its  inherent  trait  of  having  high 
impact  upon  a captive  audience. 

The  District's  RS  efforts  are  designed  to  entice 
today's  youth  to  step  inside  the  recruiter's  door  and  to 
produce  names  for  the  recruiters  and  OSOs.  But,  the 
bottom  line  in  our  recruiting  success  rests  not  just  on 
ads,  but  on  the  recruiter  and  his  effective  follow-up 
on  the  interest  those  ads  have  generated. 
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District  Pacesetters 


RS  Birmingham 

Sgt  Joseph  Tarantino  of  RSS  Montgomery, 
Ala.  penned  four  contracts  for  August  earning 
large  station  recruiter  of  the  month  honors 
at  RS  Birmingham. 

In  the  small  station  department,  Sgt  Rufus  Handy  of 
RSS  Dothan,  Ala.  wrote  five  contracts  to  claim  the 
honor.  Handy  complemented  a good  month  for  RSS 
Dothan,  as  the  two-man  station  inked  seven  contracts 
for  the  month. 

Sgt  Mike  Caldwell  of  PCS  Tuscaloosa,  Ala.,  Sgt 
Steve  Rozina  of  RSS  Jackson,  Miss,  and  Sgt  Mike 
Looney  of  RSS  Anniston,  Ala.  all  finished  August  with 
four  contracts  to  earn  them  applause. 

Two  newcomers  to  RS  Birmingham,  Sgt  John  Crosby 
of  RSS  Jackson,  Miss,  (in  his  first  month  of  production) 
and  Sgt  David  Robisheaux  of  RSS  Gulfport  (in  his 
second  month  of  production)  started  their  recruiting 
careers  out  with  a bang,  both  writing  four  contracts 
for  August. 

RS  Jacksonville 

GySgt  Doug  Carlyle  blasted  his  way  to  the 
top  of  RS  Jacksonville's  Recruiting  Excellence 
Award  list  by  signing  on  eight  young  men 
bound  for  Parris  Island.  Area  canvassing  around  his 
Thomasville,  Ga.  office  is  the  key  to  Carlyle's  success. 

SSgt  Frank  Sanders  from  RSS  Daytona  Beach 
continues  to  strive  for  high  numbers.  This  month  was 
no  exception  as  Sanders  completed  six  contracts  from 
Deland,  Fla.  office. 

Three  recruiters  signed  on  five  future  Leather- 
necks: GySgt  Kenneth  Brown  and  SSgt  Arrie  Rose, 
both  from  RSS  Jacksonville  and  SSgt  Allen  Nease  from 
RSS  Savannah,  Ga. 

Penning  four  contracts  each  this  month  were  GySgt 
Dave  Schoenle,  NCOIC,  RSS  Brunswick;  SSgt  Reggie 
Brooks,  RSS  Gainesville  and  Sgt  D.  B.  Davis  from 
RSS  Albany,  Ga. 

RS  Macon 

SSgt  Doneld  G.  Shelkey,  RSS  North  Charles- 
ton, S.C.,  wrote  five  contracts  (four  were 
IIIA's),  to  become  RS  Macon's  Recruiter 
of  the  Month  for  August. 

SSgt  Shelkey  has  only  been  on  production  since 
February  1986  and  says  he's  found  that  if  you  work 
hard,  are  persistant,  and  are  honest,  things  will 
eventually  fall  in  place. 

Last  month  proves  what  he  practices  and  preaches 
as  one  of  his  contracts  was  a band  contract  he's  been 
working  for  the  past  six  months. 


RS  Nashville 

Hard  work  and  using  the  system  are  what 
Sgt  Sylvester  D.  Daniels  of  RSS  Jackson 
says  helped  him  become  RS  Nashville's 
Recruiter  of  the  Month  for  August.  Daniels  put  seven 
people  in  the  Marine  Corps  during  the  month,  four  of 
which  were  IIIA's. 

He  says  during  the  month  the  Recruiter  Instructor 
made  a trip  to  the  office  and  talked  about  how  to 
contact  people  and  conduct  interviews.  The  Rl  also 
explained  that  no  one  is  exempt  from  being  talked 
to  about  the  Corps. 

Daniels  says  that  motivated  him  to  work  harder.  He 
adds  that  it  all  boils  down  to  the  recruiter  who  works 
the  hardest.  "You've  got  to  shoot  stright,"  he  says. 
"If  you  don't,  the  people  will  know  and  they'll  go 
somewhere  else." 

RS  Orlando 

Enlisting  seven  people  during  August,  Sgt 
Errol  Forbes  of  RSS  Ft.  Lauderdale,  Fla. 
earned  RS  Orlando's  Recruiter  of  the  Month 

title. 

A native  of  Brooklyn,  New  York,  Forbes  attributes 
his  success  for  the  month  to  hard  work  and  dedication. 
"When  you  put  your  mind  to  something,  along  with 
effort  and  attention  to  detail,  it  will  pay  off.  I just  kept 
on  working  at  what  I knew  I could  do  and  it  rolled  over 
for  me,"  the  27-year  old  Marine  says. 

"I'm  sure  that  my  success  will  continue  while  I'm 
out  here.  I've  been  on  recruiting  duty  for  about  15 
months  and  I feel  things  are  starting  to  gel  for  me.  In 
addition  to  the  hard  work,  I think  maybe  a little  luck 
figured  in  it  for  me.  It  was  my  birthday  month  --  so 
what  better  present  could  I have  received?" 

RS  Raleigh 

The  heat  was  on  in  August  and  RS  Raleigh's 
SSgt  James  N.  Moss  came  out  on  top  of  the 
heap,  earning  the  recognition  as  Recruiter 
of  the  Month. 

A recruiter  at  RSS  Greensboro,  Moss  wrote  seven 
contracts  during  August.  The  30-year-old,  Manson, 
N.C.,  native  says  his  persistance  is  one  of  the  factors 
contributing  to  his  success. 

His  NCOIC,  GySgt  Larry  Hughes,  echoes  that  feel- 
ing, "SSgt  Moss  never  gives  up;  he  just  doesn't  take 
no  for  an  answer.  He's  a new  kid  on  the  block  (Moss 
has  only  been  recruiting  since  December),  but  you'd 
never  know  it  by  the  professionalism  and  success  he's 
shown  thus  far." 

Moss  feels  his  forte  is  area  canvassing.  "You  have  to 
get  out  there  and  talk  to  people. ..really  communicate 
with  the  people  you're  trying  to  recruit. 

Moss  was  also  recently  recognized  as  the  Recruiter 
of  the  Quarter  for  the  3rd  Quarter  of  FY86. 


September  1986 
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NAVY  COMMENDATION 
MEDAL 

RS  Jacksonville 
SSgt  R.L.  Winchester 

GOOD  CONDUCT  MEDAL 
District 

GySgt  J.E.  Cates-Eddy,  6th  Award 
SSgt  B.A.  Mance,  4th  Award 

RS  Birmingham 

Sgt  R.D.  Dunn,  3rd  Award 
SSgt  G.B.  Welford,  4th  Award 

RS  Jacksonville 

Sgt  L.E.  Harris,  2nd  Award 
MSgt  J.T.  Huth,  7th  Award 
SSgt  W.H.  Merrill,  3rd  Award 

RS  Macon 

GySgt  E.L.  Palmer,  5th  Award 
SSgt  J.R.  Stokes,  3rd  Award 
SSgt  F.  Baines,  3rd  Award 

RS  Nashville 

SSgt  A.J.  Bustamante,  3rd  Award 
SSgt  W.F.  Coleman,  Jr.,  3rd  Award 
Sgt  R.W.  Schaeffer,  2nd  Award 


RS  Raleigh 

SSgt  R.  Vasquez,  4th  Award 
Sgt  K.  George,  3rd  Award 

MERITORIOUS  MAST 
District 

Sgt  M.A.  Stafford 

CENTURION  AWARD 

RS  Birmingham 

GySgt  G.  McGaha 

RS  Raleigh 

SSgt  D.W.  Fitts 
Sgt  H.D.  Haviland 

PRAETORIAN  AWARD 

RS  Birmingham 

GySgt  R.L.  Marricle 

RS  Macon 

SSgt  J.H.  Huffman 
SSgt  B.  Renfroe 


LETTER  OF 
APPRECIATION 


CERTIFICATE  OF  SUPERIOR 
RECRUITING  PERFORMANCE, 
3RD  QTR  FY  86 

RS  Birmingham 
RS  Jacksonville 

CERTIFICATE  OF 
RECRUITING  EXCELLENCE 

RS  Jacksonville 

GySgt  D.P.  Cannon 
GySgt  R.D.  Carlyle 
Sgt  D.B.  Davis 

RS  Macon 

GySgt  W.J.  Billingslea 
SSgt  T.L.  Blalock 
SSgt  J.N.  Huffman 
SSgt  J.T.  Scott 
SSgt  D.G.  Shelkey 
SSgt  M.W.  Claycomb 
SSgt  J.D.  Cummings 
SSgt  B.W.  Dale 
SSgt  D.L.  Godbee 
SSgt  B.W.  Mabry 
SSgt  Z.S.  Tunstall 
SSgt  S.D.  Daniels 
Sgt  G.W.  Johnson 
Sgt  P.R.  Santos 


RS  Orlando  RS  |\|ashvi Me 

Sgt  D.A.  Rivera,  2nd  Award  MSgt  L L Rocke 

SSgt  P.G.  Lewis,  Jr.,  3rd  Award 


Meeting  over  lunch  — Col  Fred  T.  Fagan, 
Director,  meets  an  Atlanta-area  educator  at  an 
Official  Representation  Fund  Luncheon  held 
recently  in  Atlanta.  Approximately  50  educators 
and  a few  representatives  from  the  media  attend- 
ed to  meet  the  new  director  of  the  6th  District. 
Several  RS  Macon  recruiters  were  also  present 
to  mingle  with  the  guests  and  answer  their 
questions.  The  colonel  addressed  the  group, 
dispelling  myths  and  misconceptions  about 
Marine  Corps  recruiting  and  recruiters.  He  also 
emphasized  the  Corps'  belief  in  quality  and  the 
importance  of  a high  school  diploma.  (USMC 
photo  by  SSgt  Douglas  W.  Allen) 
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Procurement  Results 


NPS  REGULAR  MALE 

PS  REGULAR  (MALE  & FEMALE) 

QUOTA 

(l-IIIA)  SHIP 

RS 

QUOTA 

SHIP 

1 - 1 II II A 

SHIP  % ( 1 - 1 1 1 A)  % 

QUOTA  : 

SHIP 

% 

B 

59 

69 

35 

47  116.9 

134.3 

3 

1 

33.3 

J 

42 

47 

26 

37  111.9 

142.3 

3 

3 

100.0 

M 

72 

80 

43 

53  111.1 

123.3 

5 

2 

40.0 

N 

75 

84 

45 

49  112.0 

108.9 

4 

3 

75.0 

0 

112 

127 

68 

68  113.4 

100.0 

6 

3 

50.0 

R 

75 

83 

46 

51  110.7 

100.9 

4 

4 

100.0 

D 

435 

490 

263 

305  112.6 

116.0 

25 

16 

64.0 

NPS  RESERVE 

NPS  RESERVE  MALE 

NPS  RESERVE  MALE  GROUND 

MALE  AVIATION 

MG  l-IIIA 

RS 

QUOTA 

SHIP 

% 

QUOTA 

SHIP 

% 

QUOTA 

SHIP 

% 

B 

21 

25 

119.0 

0 

0 

0.0 

13 

14 

107.7 

J 

15 

15 

100.0 

0 

1 

0.0 

9 

12 

133.3 

M 

28 

28 

100.0 

14 

18 

128.6 

26 

34 

130.8 

N 

18 

22 

122.2 

4 

5 

125.0 

13 

16 

123.1 

0 

19 

21 

110.5 

0 

0 

0.0 

12 

14 

116.7 

R 

13 

11 

84.6 

4 

3 

75.0 

10 

12 

120.0 

D 

114 

122 

107.0 

22 

27 

122.7 

83 

102 

122.9 

NPS  REGULAR  FEMALE 

NPS  RESERVE  FEMALE 

RS 

QUOTA  SHIP  % 

QUOTA 

SHIP  % 

B 

5 

5 100.0 

0 

0 0.0 

J 

2 

2 100.0 

1 

4 400.0 

M 

7 

10  142.9 

0 

1 0.0 

N 

5 

7 140.0 

1 

1 100.0 

0 

8 

9 112.5 

0 

0 0.0 

R 

3 

5 166.7 

2 

2 100.0 

D 

30 

38  126.7 

4 

8 200.0 

TOTAL  FORCE 

PRODUCTION 

SHIPPING 

NETCONT 

QUOTA 

POOL 

DISCH  NET 

RS 

QUOTA 

(l-IIIA) 

DISCH 

(l-IIIA)  CONT  (l-IIIA) 

% 

QUOTA 

SHIP 

% 

B 

95 

66 

20 

14  93 

97.9 

92.4 

88 

100 

113.6 

J 

67 

52 

15 

11  75 

111.9 

84.6 

63 

72 

1 14.3 

M 

138 

98 

28 

20  136 

98.6 

86.7 

126 

139 

110.3 

N 

116 

85 

11 

8 108 

93.1 

69.4 

107 

122 

114.0 

0 

157 

110 

16 

14  145 

92.4 

74.5 

145 

160 

110.3 

R 

109 

75 

15 

12  95 

87.2 

61  3 

101 

108 

106.9 

D 

682 

486 

105 

79  652 

95.6 

77.6 

630 

701 

111.3 

NET  NEW  CONTRACT  GOAL 

B 97.9 

J 111.9 

M 98.6 

N 93.1 

O 92.4 

B 87.2 

D 95.6 


Recruiter  Honor  Roll 


8 contracts 

GySgt  D.  Carlyle,  PCS  Thomasville,  Ga. 

7 contracts 

Sgt  E.  Forbes,  RSS  Ft.  Lauderdale,  Fla. 

SSgt  J.N.  Moss,  RSS  Greensboro,  N.C. 

GySgt  W.J.  Billingslea,  Jr.,  RSS  Greenville,  S.C. 
SSgt  G.W.  Roberson  III,  RSS  Greenville,  S.C. 

Sgt  S.D.  Daniels,  RSS  Jackson,  Tenn. 

SSgt  D.L.  Godbee,  RSS  Murfreesboro,  Tenn. 


6 contracts 

Sgt  K.  George,  RSS  Jacksonville,  N.C. 

(Sgt  George  also  had  nine  contracts  in  July) 
SSgt  F.  Sanders,  RSS  Daytona  Beach,  Fla. 
SSgt  J.T.  Scott,  RSS  Greenville,  S.C. 

GySgt  M.D.  Bone,  RSS  Macon,  Ga. 

SSgt  R.W.  Burns,  RSS  N.  Charleston,  S.C. 

5 contracts 

SSgt  B.  Blackwell,  RSS  Greensboro,  N.C. 

Sgt  D.  Vendy,  RSS  Ft.  Lauderdale,  Fla. 

Sgt  K.  Ingram,  RSS  Bradenton,  Fla. 


SSgt  J.  Brisbee,  RSS  Leesburg,  Fla. 

SSgt  R.  Anderson,  RSS  Tampa,  Fla. 

GySgt  K.  Brown,  RSS  Jacksonville,  Fla. 

SSgt  A.  Rose,  RSS  Jacksonville,  Fla. 

SSgt  A.  Nease,  RSS  Savannah,  Ga. 

SSgt  J.A.  Cruz,  RSS  Augusta,  Ga. 

SSgt  D.G.  Shelkey,  RSS  N.  Charleston,  S.C. 
GySgt  A.C.  Masiello,  RSS  Knoxville,  Tenn. 
Sgt  P.R.  Santos,  Jr.,  RSS  S.  Memphis,  Tenn. 
Sgt  G.W.  Johnson,  RSS  S.  Memphis,  Tenn. 
Sgt  R.  Handy,  RSS  Dothan,  Ala. 
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ecognition  Day 


President  Ronald  Reagan  has  proclaimed  September  19,  1986  as 
National  POW  /MIA  Recognition  Day. 

"Courage  and  sacrifice  are  no  strangers  to  America.  In  every  war 
since  our  first  struggle  for  independence,  America's  prisoners  of  war  have 
endured  terrible  hardships  and  have  been  called  upon  to  make  extraordinary 
sacrifices.  The  bravery,  perserverance,  and  profound  devotion  to  duty  of 
our  POWs  and  MIAs  have  earned  them  a place  of  honor  in  the  hearts  of  all 
Americans.  Their  heroism  is  an  inspiration  to  future  generations.  Their  spirit 
of  hope  and  their  commitment  to  the  defense  of  freedom  are  a claim  on  our 
loyalty  to  them. 

All  Americans  are  also  deeply  moved  by  the  pain  and  suffering  endured 
by  the  families  and  friends  of  those  who  remain  missing  or  unaccounted  for. 

We  share  both  their  burden  and  their  commitment  to  secure  the  release  of  any 
U.S.  personnel  who  may  still  be  held  against  their  will,  to  recover  the  missing, 
to  resolve  the  accounting,  and  to  relieve  the  suffering  of  our  missing  servicemen. 
Until  the  POW/MIA  issue  has  been  resolved,  it  will  continue  to  be  a matter  of 
the  highest  national  priority.  As  a symbol  of  this  national  commitment,  the  POW/ 
MIA  flag  will  fly  over  the  White  House,  the  Departments  of  State  and  Defense, 
the  Veteran's  Administration  and  the  Vietnam  Veterans  Memorial  on  Memorial 
Day  and  Veterans  Day..."  — Ronald  Reagan 


Unaccounted  for  Americans 
in  Southeast  Asia: 


Army  702 

Navy  486 

Air  Force  913 

Marine  Corps  290 

Coast  Guard  1 

Civilians  42 

Total  2,434 


Unaccounted  for  servicemen 
from  the  6th  Marine  Corps 
District  by  state: 


Alabama  42 

Florida  80 

Georgia  48 

Mississippi  18 

North  Carolina  61 

South  Carolina  30 

Tennessee  44 

Puerto  Rico  2 


Though  the  most  attention  is  given  to  POWs/MIAs  in  Southeast  Asia, 
POW/MIA  Day  should  bring  to  mines  POWs/MIAs  from  other  recent  wars. 


wws 

WWII 

Korea 

Vietnam 

Returned  to  U.S.  control 

3,973 

116,129 

4,439 

725 

Missing  and  unaccounted  for 

3,350 

78,751 

8,177 

2,434 

